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The modern consumer is no longer attracted by single-minded, predictable and one-benefit-focused brand
promises. The old-fashioned FMCG communication strategies based on television, radio and print with
constant repetition have become outdated. From Great to Gone shows that what's needed are 'Lego'
strategies, whereby the marketing and communication strategies are built up by many key facets (like
building blocks) and delivered to the consumer through a mix of various touch points. Most importantly, you
need to leave consumers to put all of that together themselves. There are major internal and external hurdles
to transforming FMCGs successfully into FICGs - Fast Innovating Consumer Goods. It requires new brand
strategies and flatter, more top-down than bottom-up, decision-making organisations and a 21st-century
model for advertising agencies. Externally these companies need a new route to market through
transformation of their old retail dependencies. Changes are also required in all communication delivery,
reflecting modern consumers' connectivity and unlimited access to information. In the book the authors
showcase what the winners of the 21st century have in common that has enabled them to become FICGs.
New, unimagined models continue emerge, to which, with the authors' guidance producers and retailers may
develop their own sustainable responses.
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From reader reviews:

Ramona Wrenn:

Do you one of people who can't read gratifying if the sentence chained in the straightway, hold on guys that
aren't like that. This From Great to Gone: Why FMCG Companies are Losing the Race for Customers book
is readable simply by you who hate those straight word style. You will find the details here are arrange for
enjoyable examining experience without leaving actually decrease the knowledge that want to supply to you.
The writer associated with From Great to Gone: Why FMCG Companies are Losing the Race for Customers
content conveys objective easily to understand by most people. The printed and e-book are not different in
the articles but it just different such as it. So , do you still thinking From Great to Gone: Why FMCG
Companies are Losing the Race for Customers is not loveable to be your top collection reading book?

Ashley Davis:

It is possible to spend your free time to read this book this e-book. This From Great to Gone: Why FMCG
Companies are Losing the Race for Customers is simple to deliver you can read it in the area, in the beach,
train along with soon. If you did not have got much space to bring often the printed book, you can buy the
actual e-book. It is make you better to read it. You can save often the book in your smart phone. Thus there
are a lot of benefits that you will get when you buy this book.

Jonathan Sanders:

That book can make you to feel relax. This book From Great to Gone: Why FMCG Companies are Losing
the Race for Customers was multi-colored and of course has pictures around. As we know that book From
Great to Gone: Why FMCG Companies are Losing the Race for Customers has many kinds or type. Start
from kids until adolescents. For example Naruto or Detective Conan you can read and think that you are the
character on there. Therefore not at all of book tend to be make you bored, any it makes you feel happy, fun
and loosen up. Try to choose the best book in your case and try to like reading that.

Susan Munoz:

As a college student exactly feel bored to help reading. If their teacher requested them to go to the library as
well as to make summary for some book, they are complained. Just tiny students that has reading's internal or
real their hobby. They just do what the trainer want, like asked to go to the library. They go to presently there
but nothing reading significantly. Any students feel that reading is not important, boring as well as can't see
colorful photos on there. Yeah, it is to get complicated. Book is very important for you personally. As we
know that on this time, many ways to get whatever we want. Likewise word says, ways to reach Chinese's
country. Therefore this From Great to Gone: Why FMCG Companies are Losing the Race for Customers can
make you really feel more interested to read.
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