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The authors present a powerful and tested approach that helps managers see a business’s every action
through the eyes of its customers. This approach is organized around the values that matter most to
customers: Acceptability, Affordability, Accessibility and Awareness. Taken together, these attributes are
called the "4A’s." The 4A framework derives from a customer-value perspective based on the four distinct
roles that customers play in the market: seekers, selectors, payers and users. For a marketing campaign to
succeed, it must achieve high marks on all four A’s, using a blend of marketing and non-marketing
resources.

The 4A framework helps companies create value for customers by identifying exactly what they want and
need, as well as by uncovering new wants and needs. (For example, none of us knew we "needed" an iPad
until Apple created it.) That means not only ensuring that customers are aware of the product, but also
ensuring that the product is affordable, accessible and acceptable to them.

Throughout this book, the authors demonstrate how looking at the world through the 4A lens helps
companies avoid marketing myopia (an excessive focus on the product) as well as managerial myopia (an
excessive focus on process). In fact, it is a powerful way to operationalize the marketing concept; it enables
managers to look at the world through the customer’s eyes. This ability has become an absolute necessity for
success in today’s hyper-competitive marketplace.
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From reader reviews:

Larry Boggs:

Nowadays reading books become more and more than want or need but also get a life style. This reading
addiction give you lot of advantages. Advantages you got of course the knowledge the actual information
inside the book which improve your knowledge and information. The details you get based on what kind of
e-book you read, if you want send more knowledge just go with schooling books but if you want sense happy
read one along with theme for entertaining including comic or novel. The The 4 A's of Marketing: Creating
Value for Customer, Company and Society is kind of publication which is giving the reader unforeseen
experience.

Edward Upton:

People live in this new time of lifestyle always try to and must have the extra time or they will get lots of
stress from both everyday life and work. So , when we ask do people have time, we will say absolutely yes.
People is human not really a huge robot. Then we question again, what kind of activity do you possess when
the spare time coming to an individual of course your answer will certainly unlimited right. Then ever try
this one, reading guides. It can be your alternative inside spending your spare time, typically the book you
have read is usually The 4 A's of Marketing: Creating Value for Customer, Company and Society.

Dianna Chrisman:

Playing with family inside a park, coming to see the marine world or hanging out with close friends is thing
that usually you may have done when you have spare time, after that why you don't try thing that really
opposite from that. Just one activity that make you not sensation tired but still relaxing, trilling like on roller
coaster you have been ride on and with addition associated with. Even you love The 4 A's of Marketing:
Creating Value for Customer, Company and Society, you are able to enjoy both. It is good combination right,
you still wish to miss it? What kind of hang-out type is it? Oh can happen its mind hangout men. What? Still
don't get it, oh come on its known as reading friends.

Billy Salazar:

Reading a book being new life style in this season; every people loves to examine a book. When you study a
book you can get a lot of benefit. When you read publications, you can improve your knowledge, simply
because book has a lot of information into it. The information that you will get depend on what sorts of book
that you have read. If you want to get information about your examine, you can read education books, but if
you want to entertain yourself you can read a fiction books, such us novel, comics, as well as soon. The The
4 A's of Marketing: Creating Value for Customer, Company and Society provide you with new experience in
examining a book.
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